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Louis, Illinois, she helped lead a protest ~—Madame C. J. W
against lynching, contributing five thou-
sand dollars to the NAACP antilynching movement and traveling to the White
House with other leaders to present a petition to President Woodrow Wilson.
Walker herself moved to New York in 1916, leaving the day-to-day operations of
the Mme. C. J. Walker Manufacturing Company in Indianapolis to managers. She
quickly became involved in Harlem’s social and political life.

In 1918 she moved into the neo-palladian Villa Lewaro, an estate she built at
Irvington-on-Hudson, New York, which was designed by the first registered black
architect,Vértner Tandy, and situated near the estates of John D. Rockefeller and Jay
Gould. At a time when unskilled white workers earned about eleven dollars a
week, Walker’s agents were making five to fifteen dollars a day, pioneering-a system
of multilevel marketing that Walker and her associates perfected for the black mar-
ket. When Walker died of kidney disease in 1919, her fortune and business were left
to her daughter, A’Lelia, who like her mother enjoyed entertaining and supporting
causes. During the Harlem Renaissance of the 1920s she organized a literary salon
in her townhouse at 108 West 136th Street. The salon was called “The Dark Tower”

after Countee Cullen’s column in Opportunity magazine. Its purpose was to pro-

vide a place for young African-American artists and writers to discuss-and exhibit -

their work.

More than any other single businessperson, Madame C. J. Walker unveiled the
vast economic potential of an African-American economy, even one suffocating
under Jim Crow segregation in the South and less rigid but still pernicious forms
of oppression in the North. She showed how black people could prosper by focus-

ing on the particular needs and desires of their fellow African Americans.
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